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The Civic Center offices will be closed on July 3 in observance of Independence 

Day.  Scheduled events will happen as planned.  Every Tuesday/Thursday in July 

(except on the 2nd) we will have Line Dancing Classes located in the convention 

center.  Cost is only $3.00 person, so bring all your friends and family to have a 

good time. 

Now it is time for us to slow down and take the time to enjoy our families.  

Here at the Civic Center is the celebration of family with a reunion hap-

pening every week in July. While we want to celebrate family, Chase Mort-

gage Banking celebrates their employees.  They will take over the Civic 

Center for two days in the month of July.  

July is just a month full of celebration with Chef’s for a Cause happening 

on July 28, 2015 in the B.D. Robinson Conference Hall starting at 6 pm.  

Proceeds will benefit Ministry of Family Promise.  Join us for the 9th An-

nual Best of the Delta Awards Banquet where they celebrate and recog-

nize local businesses in North Louisiana. DeltaStyle and the Louisiana 

Restaurant Association are excited to bring you a night of food, fun, and 

entertainment as they award this year's Best of the Delta winners in over 

150 categories.  

While we are slowed down, taken back we will continue to make improvements here 

at the Civic Center.  We aim/strive to make your visit the very best it can be.  Be 

ready because when August gets here it will be a hurricane of events coming 

through. 

You can always visit our Facebook page, https://www.facebook.com/

monroeciviccenter for any information you may need or comments 

you want to leave. 

MONROE CIVIC CENTER 

Charles Thomas Civic Center 

Lois Rogers Parks & Rec 

Mindy Holliis Zoo 

Charles 

Donaldson 

Zoo 

 

Leo Hill Zoo 

Arial King Zoo 

Michele Marsala Zoo 

Tomekas Brown Parks & Rec 

Birthday 

Employee of the 

Month 

 Bradley Jones– Monroe Civic 

Center 

 Tomekas Brown– Parks & 

Rec 

 

Our mission is to enhance the quality of life for our citizens and visitors by 

presenting a variety of diverse entertainment, leisure   activities, outreach and 

educational programs as provided by our various divisions, including the 

Monroe Civic    Center, Chennault Golf Course, Downtown RiverMarket, Masur 

Museum of Art, Parks and Recreation and the Louisiana      Purchase Gardens 

and Zoo. We are many communities, but one city, with one future and we are 

MONROE PROUD 

City of Monroe Mayor– James Mayo 

Community Affairs Director– John Ross 

https://www.facebook.com/monroeciviccenter
https://www.facebook.com/monroeciviccenter


PARKS & RECREATION 

 Parks & Recreation Division six (6) weeks summer youth program ends on July 10, 2015 

@ all of the community centers. 

 Parks & Recreation Division t-ball & baseball for youth ends on July 8, 2015 at all of the 

community centers. 

 Parks & Recreation Division summer workers employment at the community centers 

ends on Friday, July 10, 2015. 

 Parks & Recreation Division Swimming Pools will remain open as of the present time. 

 Lori Keith's Company Picnic @ Forsythe Park's All Children's Play Area on Saturday, 

July 11, 2015 from 11:00 A. M. - 3:00 P. M. 

 Limited Renovations to Existing Shelters @ Monroe Civic Center & Six (6) Community 

Centers Bid Opening will take place on Thursday, July 16, 2015 @ 2:00 P. M. inside the 

Purchasing Division Conference Room. 

 Six (6) New Buffers (Total) should arrive @ the six (6) community centers. 

 Fish & Wildlife Boat Dock Pavilions & Fishing Cleaning Content Items will start arriving during the month of July 

'2015. 

 Summer Workers Recap Meeting will take place during July '2015 with Mr. Rod Washington.        

 

 

4    BLUES, BREWS, & BBQ         SAT: 10:00AM          DOWNTOWN RIVERMARKET 

           FOR INFORMATION: 318-329-4347 

 

11    LORI KEITH’S COMPANY PICNIC                        SAT: 11:00AM                          FORSYTHE PARK 

           FOR MORE INFORMATION:318-329-2523 

 

11       FIRE AND ICE                                                               SAT: 10:00PM                          CONFERENCE HALL 

           FOR INFORMATION: 318-537-1654 

 

31       BEST OF THE DELTA                                                  FRI: 7:00PM                             ARENA 

           FOR INFORMATION: 318-381-4550                                                                      

LINE DANCING EVERY TUES & THURS EXCEPT THE 2ND AT THE CIVIC CENTER– 6 PM, 

BE READY TO HAVE FUN, LEARN HOW TO DANCE, &  GET YOUR EXERCISE!!! 

Calendar of Events-JULY 
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that appear to be out of context. 

Microsoft Publisher includes thou-

sands of clip art images from which 

you can choose and import into your 

newsletter. There are also several 

tools you can use to draw shapes 

and symbols. 

Once you have chosen an image, 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message you’re trying 

to convey. Avoid selecting images 

place it close to the article. Be sure to 

place the caption of the image near 

the image. 

If the newsletter is distributed inter-

nally, you might comment upon new 

procedures or improvements to the 

business. Sales figures or earnings 

will show how your business is 

growing. 

Some newsletters include a column 

that is updated every issue, for in-

stance, an advice column, a book 

review, a letter from the president, 

or an editorial. You can also profile 

new employees or top customers or 

vendors. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on cur-

rent technologies or innovations in 

your field. 

You may also want to note business 

or economic trends, or make predic-

tions for your customers or clients. 

This story can fit 150-200 words. 

One benefit of using your newsletter 

as a promotional tool is that you can 

reuse content from other marketing 

materials, such as press releases, 

market studies, and reports. 

While your main goal of distributing 

a newsletter might be to sell your 

product or service, the key to a suc-

cessful newsletter is making it useful 

to your readers. 

A great way to add useful content to 

your newsletter is to develop and 

write your own articles, or include a 

calendar of upcoming events or a 

special offer that promotes a new 

product. 

You can also research articles or find 

“filler” articles by accessing the 

World Wide Web. You can write 

about a variety of topics but try to 

keep your articles short. 

Much of the content you put in your 

newsletter can also be used for your 

Web site. Microsoft Publisher offers 

a simple way to convert your news-

letter to a Web publication. So, when 

you’re finished writing your news-

letter, convert it to a Web site and 

post it. 

“To catch the reader's attention, place an interesting sentence or 

quote from the story here.” 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 
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LOUISIANA PURCHASE GARDENS & ZOO 

This month I would like to share with you about one of the newest animals in 

the zoo.  It is the Pere David's Deer.  First I would like to tell you that it is one 

of the rarest deer in the world and it was saved from extinction by smuggling. 

By the late 19th century, the world's only herd left belonged to Tongzhi, the 

Emperor of China. The herd was maintained in the Nanyuan Royal Hunting Garden in Nan Haizi, near Peking. 

In 1895, one of the walls of the hunting garden was destroyed by a heavy flood of the Yongding River, and most of 

the animals escaped and were killed and eaten by starving peasants. Fewer than thirty Père David's Deer re-

mained in the garden. Then in 1900, during the Boxer Rebellion, the garden was occupied by troops and the re-

maining deer were shot and eaten, leaving the animal extinct in its native China.  The animal would have been 

extinct from the whole world if no for the fact that a few of the deer had previously been illegally transported to 

Europe for exhibition and breeding. After the extirpation of the Chinese population in 1900, Herbrand Russell, 

11th Duke of Bedford, was instrumental in saving the species. He acquired the few remaining animals from 

European zoos and nurtured a herd at Woburn Abbey. Threatened again by both World Wars, the species sur-

vived largely due to the efforts of Bedford and his son Hastings, later 12th Duke of Bedford. The current world 

population, now found in zoos around the world, stems from the Woburn Abbey herd.[10] 

We would like to announce that our herd had a baby this year so there is one more in the world.  These animals 

are most likely to be seen from our safari boat ride. 

 

 

CONGRATULATIONS   

  OHPC WINNERS 

 

Class A Men: Eddie Jolley  STATE CHAMPION 

Class B Women: Becky Jo Boyte & Nancy McMullen  STATE 

CHAMPIONS 

Class B Men: Bill King & Darrell Dennis  3rd Place 

Class B women: Erica Noblet & Vickie Howard  3rd Place....... 

  

Thanks to ALL participants and EVERYONE that had a hand in putting on 

a great Tourney.....Thanks for your hard work and long hours for the past 

week or more just for this event....... 

CHENNAULT GOLF COURSE 
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401 LEA JOYNER EXPRESSWAY 

MONROE, LA 71201 

COMMUNITY AFFAIRS

Hours:  10am-4pm 

Date:   July 4, 2015 

Theme:             Blues, Brews & BBQ 

Website: downtownrivermarket.com 

The City of Monroe and Community Trust Bank present the Downtown RiverMarket. The market offers hand-

made items, shopping, food, live music, fun for the kids, and much, much more! Come experience what Down-

town Monroe has to offer, while taking in the sites overlooking the beautiful Ouachita River. The market is free 

and open to the public every Saturday starting October 3– December 15, 2015. Come and join the fourth of July 

fun with Blues, Brews, & BBQ this Saturday.  It will be a "BIG BANG" . We are located in Downtown Monroe at 

316 S. Grand Street across from the Courthouse on the Ouachita River.  

*Shop and gather unique items on the Ouachita River* 

Shaded seating provided! 

 

Featured Live Entertainment: 

Morgan Myer  10 am; Morgan was a contestant on the voice and is the opening act  

Hands On  11a-3p; A variety Band 

Chosen Stone  3-4 pm; A Christian Band 

Events: Kids Corner:       ADULTS: 

Geaux bubbles- making life size bubbles    Spirits 

Face Painting        Food trucks 

Paint it Simple 10-2       Beer tastings @ 5 pm 

Snow Cones and Ice cream      Fireworks show at dark 

Jumpers and rock wall 

Highlighted Vendors:  

Geaux Bubbles from Shreveport- Geaux Bubbles makes life size bubbles 

Ouachita River Cruise – Come cruise the Ouachita River and spend the 4th learning about the historic district of 
Monroe 

Pelican State Clothing – Unique men’s and women’s clothing that feature the state of Louisiana 

Phone: 318-329-2488 

Fax: 318-329-2888 

E-mail: 

john.ross@ci.monroe.la.us 

Downtown River Market 

 


